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ANNUAL CONFERENCE FINAL PROGRAMME
ADVERTISING OPPORTUNITIES
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ANNUAL CONFERENCE FINAL PROGRAMME
ADVERTISING OPPORTUNITIES

FULL PAGE ADVERT IN
IBA ANNUAL CONFERENCE
FINAL PROGRAMME

FULL PAGE Cost - £4,995 GBP (+VAT where applicable)

Benefits
¢ Full page colour advert in final programme
e Printed and distributed to all delegates attending the conference

* One complimentary delegate pass, to IBA Annual Conference. (Complimentary delegates’
passes, given as part of this advertising agreement, cannot be assigned to speakers,
panellists, Chairs or co-chairs)

Specifications

Page type area — 180mm (Width) x 267mm (Height)
Page bleed area — 216mm (Width) x 303mm (Height)
Page trim area — 210mm (Width) x 297mm (Height)
Screen — 120LPI

PDF — High resolution format with image quality set to 300dpi supplied CMYK only
(NO SPOT COLOURS).

TO MAKE A BOOKING, PLEASE SCROLL TO BOOKING PAGE

IBA sponsorship packages do not include speaking opportunities. Speaking opportunities cannot be linked to sponsorship discussions or financial arrangements. Neither officers,
nor representatives of the Sponsorship Department are authorised to agree, discuss or confirm speaking opportunities at an IBA conference as part of a sponsorship or financial
agreement. Please notify Andrew Webster-Dunn, Head of Advertising and Sponsorship, International Bar Association on andrew.webster-dunn®@int-bar.org if you are asked
to sponsor a conference or event as a condition of an invitation to speak at the conference.

Should you wish to be considered for a speaking position at an IBA Conference, please email conferences@int-bar.org stating the conference of interest and ask to be put in
touch with the relevant Conference Chair.

For further information on advertising, please contact Andrew Webster-Dunn on andrew.webster-dunn@int-bar.org or

telephone on +44 (0)20 7842 0090



F I N A L P R O G R A M M E ANNUAL CONFERENCE OF THE INTERNATIONAL BAR ASSOCIATION
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To secure your advertising placement, tick the box, complete the invoicing contact and address details and then
email a copy to andrew.webster-dunn@int-bar.org

Full page advertisement annual conference final programme I:‘

Cost — £5,595 GBP (+VAT where applicable)

INVOICES WILL BE RAISED ON 3RD MAY 2022

If your invoicing address is registered in the UK or EU Member state, you MUST provide your VAT reg no., where requested
below to ensure that VAT is charged correctly.

Invoicing contact details and address

Title (Dr, Mrs, Mr etc)

First name

Last name

Email address

Firm/organisation name

Address line 1

Address line 2

Address line 3

City
Country

Postcode/ZIP Code

VAT number (UK AND EU MEMBER STATES ONLY)

Purchase order number
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Conditions of acceptance and indemnification - International Bar Association publications

These conditions (‘Conditions’) apply to all advertisements submitted to the International Bar Association (IBA) for publication. All words which first
appear in these conditions in quotation marks will have the meaning given them when they first appear in that form.

Bookings

The placing with the IBA (‘Publisher’) of a booking for the placement of
an advertisement of an insert (‘Advertisement’) in any IBA publication will
amount to acceptance of the Conditions by the party placing the booking
(‘Buyer’). Any other conditions stipulated by the Buyer shall be void to the
extent that they are inconsistent with the Conditions. In these Conditions
the 'Advertiser’ means the legal person either advertising the products

or services promoted in the Advertisement or making the announcement
contained in it.

The Buyer contracts with the Publisher as principal.

If the Buyer is acting as the advertising agency or media buyer for the
Advertiser or in some other representative capacity, the Buyer warrants
that it is authorised by the Advertiser to place the Advertisement with the
Publisher and will indemnify the Publisher against any claim made by the
Advertiser against the Publisher arising from its publication.

Acceptance of advertisements

4.

All Advertisements are accepted subject to the Publisher’s approval of
the copy and the space being available and the Publisher reserves the
right, for any reason at any time, to reject, cancel, suspend publication
or change the position of an Advertisement. However, the Publisher will
use reasonable efforts to comply with the wishes of the Buyer although
it does not warrant the date or position of insertion, the wording or the
quality of the Advertisement's reproduction.

If an Advertisement does not appear, or does not appear on the specified
date, the Publisher will not be liable, whether for breach of contract or
otherwise.

If any non-appearance of the Advertisement occurs as a result of the
act or default of the Advertiser or its servants or agents then the space
reserved for the Advertisement shall be paid for in full.

The Publisher will not be responsible for any error in the Advertisement
or for any damage to or loss of copy, artwork, photographs or other
materials supplied in connection with the Advertisement, which the Buyer
warrants it has insured as it thinks fit and retained in sufficient quality and
quantity for its purposes.

The Publisher reserves the right to destroy all materials received in
connection with an Advertisement which have been in its custody for
three months, without giving further notice to the Buyer.

Material supplied for Advertisements must conform to the Publisher’s
published requirements. The Buyer must consult with the Publisher before
supplying materials in electronic format and ensure the materials comply
with the Publisher’s specific requirements. Any additional work involved
will be charged to the Buyer.

The Publisher cannot accept responsibility for errors in changes in copy
unless these are confirmed in writing before the copy deadline or such

later date as agreed by the Publisher. The Publisher reserves the right to
charge for any additional expense involved in such changes.

The Publisher is not responsible for any adverse consequences for the
Advertiser of an Advertisement being backed by another advertisement
with a coupon, reply card or other matter designed for separate use.

Cancellations of bookings for Advertisements cannot be accepted within
six weeks of insertion dates.

If copy instructions and materials are not received by the Publisher before
the copy deadline, the Publisher reserves the right to repeat the copy last
used. Unless the Publisher chooses to repeat such copy, the Buyer will
incur forfeiture of the space booked at full cost.

14.

The Buyer warrants that the Advertisement complies with all national

and international legal and regulatory requirements and codes of

practice (whether voluntary or obligatory), in all jurisdictions in which

the Advertisement will appear. Without limiting the generality of the

foregoing, the Buyer also warrants that the Advertisement:

e does not contain any libelous, inaccurate, misleading or false material;

e does not unfairly prejudice the legitimate interests of any third party
or infringe or violate any copyright, trade mark or other personal or
proprietary right of any person or render the Publisher liable to any
proceedings whatsoever;

The Buyer shall indemnify the Publisher fully and hold it harmless against
any and all losses, claims, damages, costs (including legal costs) or
liabilities which the Publisher may incur as a result of (i) the Publisher’s
publication of the Advertisement and (i) without prejudice to the
generality of the foregoing, any breach or alleged breach of any of the
warranties set out in clause 14 above.

To the full extent permitted by law, the Publisher will not be liable for any
loss or damage, whether direct or indirect, including consequential loss or
any loss of profits or similar loss, in contract or tort or otherwise, relating
to the Advertisement or this agreement or any error in the Advertisement
or any failure of the Advertisement to appear for any cause whatsoever.

Advertisement rates and payment terms

17.

20.

The Publisher reserves the right to adjust the rates to bookings already
made on 50 days’ notice.

Payment for each Advertisement must be made within 30 days of
invoicing or 10 days prior to print date for publication. If payment has
not been received within the above time frame, the Publisher reserves
the right to remove the Advertisement from publication and charge the
advertiser the full amount. The Publisher reserves the right to suspend
insertion of Advertisements where the relevant Buyer is in arrears. The
Buyer must pay for the advertisement irrespective of whether the Buyer
has been paid by the Advertiser in respect thereof.

The Publisher reserves the right to require that a pre-payment, bank
guarantee or other collateral security is furnished as a condition of
accepting any booking.

Cheques or money orders should be made payable to the International
Bar Association.

Miscellaneous

21.

22.

The Publisher shall be entitled to reproduce, republish and distribute the
Advertisement in any medium (print, electronic or otherwise), and as part
of any service, in which the specific IBA publication named on the booking
form is published or made available under licence from the Publisher and
including part of any press-cuttings service.

The contract which incorporates these Conditions shall be construed
under and be governed by the law of England and Wales, and for the
Publisher's benefit the English courts shall have non-exclusive jurisdiction
in respect of any dispute arising.

In view of the global nature of the circulation of this publication we ask
advertisers to be sensitive to the world'’s various cultures.
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