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T R A C K  R E C O R D .

2004
El Regidor Office 

Metrogas.

2006
Magdalena Office 

Mapfre.

2008
Luz Office Building 

CGE.

2009
W Hotel: joint venture with 

Starwood.
Office and Retail: 
Prudential - BVK.

2012
Territoria El Bosque 

Office Building 
GLL - BVK.

2015-2023
Partnership with Abu Dhabi 

Investment Authority (ADIA) in the 
development of MUT.
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2022
Build to Suit project for new 

headquarters for Banco Santander.
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MIDTOWN

UPTOWN

MIDTOWN

DOWNTOWN

SANTIAGO

• 12 TIMES BIGGER IN 80 YEARS
• CURRENTLY 7 MILLION INHABITANTS

• DENSIFICATION FORCED BY NATURAL BOUNDARIES

• THE CITY BUSINESS DISTRICT STARTED MIGRATING FROM DOWNTOWN TO EL GOLF IN THE ´90s.

• NOWADAYS EL GOLF IS  THE TOP BUSINESS DISTRICT OF CHILE, WITH CONSOLIDATED OFFICE, HOTEL AND RETAIL 
MARKETS.

• TERRITORIA BUILT THE FIRST-CLASS A OFFICE BUILDING IN EL GOLF IN 1997, LEADING THE CBD FUTURE 
DEVELOPMENT

S A N T I A G O  |  G R O W I N G  M I D T O W N
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A  V O C A T I O N  T O  P U B L I C  P L A C E S
We’ll create a place where people can gather around to participate in outdoor 

activities, an entertaining destination with gastronomy, culture and sports that will 
build communities and transform the way of living

O U R  V I S I O N  H I N G E S  O N  F O U R  P O W E R F U L  S T R A T E G I C  F U N D A M E N T A L S .

O N E
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We believe that the market is a place of social transformation, an ecosystem 
where people with different social backgrounds can join and create a community.

Our ambition is to create a flourishing community that values people 
engagement, inclusivity and good health, a place where quality of life is the 

priority.

O U R  V I S I O N  H I N G E S  O N  F O U R  P O W E R F U L  S T R A T E G I C  F U N D A M E N T A L S .

T H E  U R B A N  M A R K E T  A S  
C O M M U N I T Y  M E E T I N G  P O I N T

T W O
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We’re addressing this with low-carbon construction, renewable power, on 
site generation, a circular economy principle and a zero-waste program

O U R  V I S I O N  H I N G E S  O N  F O U R  P O W E R F U L  S T R A T E G I C  F U N D A M E N T A L S .

T H R E E
A  C O M M I T M E N T  T O  S U S T A I N A B I L I T Y
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A O U R  V I S I O N  H I N G E S  O N  F O U R  P O W E R F U L  S T R A T E G I C  F U N D A M E N T A L S .

We believe that a radical commitment to the environment and a healthy way of 
life should underpin real estate developments today.

Our projects integrate with public transportation systems, encourage bike usage 
and have rigorous 360° sustainability programs, including 100% use of Non-
Conventional Renewable Energy, responsible and efficient water usage, recycling 
and waste reduction, that put us at the vanguard of real estate developers.

A  C O M M I T M E N T  T O  S U S T A I N A B I L I T Y
»  R A D I C A L  A P P R O A C H  I N  D E S I G N

T H R E E
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We believe in a new way of living where the concepts of LIVE, WORK & PLAY interact 
with each other, creating a new type of town that promotes a variety of activities and 

programs that minimize commuting.

O U R  V I S I O N  H I N G E S  O N  F O U R  P O W E R F U L  S T R A T E G I C  F U N D A M E N T A L S .

F O U R

A  C O N V I C T I O N  A B O U T  T H E  
P O S S I B I L I T I E S  O F  M I X E D - U S E  P R O J E C T S



NEW YORK
 KOHN PEDERSEN FOX
 TONY CHI
 HANDEL ARCHITECTS
 THORNTON 

TOMASETTI
 ZIGGURAT

TORONTO
 RWDI
 BLOCK

MIAMI
 MRAHOUSTON

 FACADE ASSIST

BUENOS AIRES
 SEGGIARO 

ARQUITECTOS

SANTIAGO
 MOBIL
 SANTOLAYA ING.
 VMB
 ARBOL COLOR
 CQ STUDIO
 CERDA PE ARQUITECTOS
 MAST
 JADUE LIVINGSTONE
 SEE
 SAW
 TALHOUK [T+AA]
 GEAF-UC
 LIMARI LIGHTING
 SVL
 VISUAL  DESIGNS
 3DI
 BAU

 INTEXA
 LERCH BATES
 CINTEC
 SECOS
 FLEISCHMANN
 PRY
 FACADE ASSIST
 HIDROGESTION
 IPSA
 SCHNEIDER
 EFIZITY
 BZERO
 IDIEM
 ERRE AL CUBO
 URBANO PROYECTOS
 FAZ

BANGKOK
 FACADE ASSIST

HONG KONG
 WSP / PARSONS BRINKERHOFF

TAIPEI
 RAY CHEN INTERNATIONAL

SHANGHAI
 KOHN PEDERSEN FOX
 ATCHAIN

MANILA
 ALT

ABU DHABI
 ADIA

LOS ANGELES
 APPLIED 

STORYTELLING

DELFT
 TECHNISCHE 

UNIVERSITEIT 
DELFT
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MUNICH
 TRANSSOLAR

O V E R  5 0  E X T E R N A L  T E A M S  W O R K I N G  A C R O S S  1 3  C O U N T R I E S
T E R R I T O R I A  G L O B A L  P A R T N E R S .
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A GATE TO MIDTOWN CBD:  
TERRITORIA APOQUINDO

 THE LAST REMAINING LARGE SCALE URBAN SITE IN SANTIAGO

 LAND AQUICITION: 5 DIFFICULT OWNERS

 CITY FABRIC INTEGRATION

 URBAN DAILY LIFE DRIVER

 INTEGRATED SUSTAINABLE APPROACH

A  R E G I O N A L  O P P O R T U N I T Y

M U T  |  M E R C A D O  U R B A N O  T O B A L A B A
M I D T O W N  S A N T I A G O
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O D D  I N D U S T R I E S  ( 2 0 2 0 )

ON 2020 WITH THE 
HELP OF ARTIFICIAL 
INTELLIGENCE WE 
MESSURED AN 
INCREASED FLOW 
COMPARED TO THE 
ONE ESTIMATED 
WITH THE 2015 
DATA





M U T  |  M E R C A D O  U R B A N O  T O B A L A B A
M I D T O W N  S A N T I A G O
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F R O M  S U P E R M A R K E T
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T O  U R B A N  M A R K E T
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SITE ON THE MARKET FOR 10 YEARS

10 SITES

More than 15 LANDOWNERS

LAND AQUICITION 5 DIFFICULT OWNERS

BACKGROUND OPPORTUNITY CHALLENGES

HIGH STREET RETAIL
RETAIL PODIUM

TRANSPORTATION ORIENTED PROJECT

ENGAGED WITH THE COMMUNITY

VERTICAL MIXED-USE RETAILDIFFICULT LAND ACQUISITION

8 RETAIL LEVELS: 5 ABOVE & 3 BELOW GROUND

STREET RETAIL AGAINST MALL DOMINATED MARKET

PARTNERSHIP WITH SOVEREIGN FUND

PUBLIC/PRIVATE JOINT VENTURE: SUBWAY STATION EXTENSION

PRODUCT INNOVATION:  STUDIOS / MARKET / BIKE HUB

COMPLEX PROGRAM DEVELOPMENT

TENANT MIX PLANNING

BUILDING A COMMUNITY DESTINATION

A GLOBAL SCALE PROJECT
CREATING URBAN LIFESTYLE FOR SANTIAGO

A  S T R A T E G I C  S I T E

Site A
6.193 SQM

811,14 SQM
Site D

Site C
808,14 SQM

Site E
692,25 SQM

269,5 SQM
Site F

Site B
1.356 SQM

PHASE IIPHASE 1

2015
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WE ARE CREATING A PLACE

IN A WORLD THAT IS INCREASINGLY VIRTUAL AND DIGITAL, PEOPLE 
CRAVE THE REAL AND THE PHYSICAL.

IN A WORLD THAT IS MORE AND MORE OF THE SAME AND 
SCRIPTED, PEOPLE CRAVE THE UNEXPECTED AND THE UNIQUE.

WE ARE CREATING A PLACE THAT GIVES PEOPLE A REAL SOCIAL 
EXPERIENCE, A SPACE FOR INTERACTION.

WE ARE CREATING A LIFESTYLE FOR THE NEW GENERATION.

PROGRAM LEASABLE AREAS

RETAIL  :  40,000 SQM – 3 BASEMENT FLOORS & 5 PODIUM FLOORS 

OFFICE  :  40,000 SQM OFFICE T1 13 FLOORS
OFFICE T2 14 FLOORS
OFFICE T3 12 FLOORS
OFFICE T4 11 FLOORS
OFFICE STUDIOS 4 FLOORS

1.200 CAR PARKING SPACES

2.000 BIKE PARKING SPACES

8 TRUCKS LOADING DOCK

4,500 SQM STORAGE

MUT |    T H E  P R O G R A M
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A MIXED-USE PROGRAM LINKED THROUGH EXPERIENCE

THREE GROUND FLOORS AND A CITY ICON

B3 – TRANSPORTATION GROUND FLOOR - 150.000 PASSENGERS/DAY

L1 – BRANDING EXPOSURE AND CBD GATE - 44 MILLION PEOPLE YEARLY

L3 – URBAN PUBLIC PLAZA

STREET RETAIL

URBAN 
MARKET

STREET
RETAIL

CREATIVE DINING
ENTERTAINMENT

B-3

L1

L3

L17 / 18 / 19 / 20

OFFICE 
CLASS A

T1 – T2 – T3 – T4

ROOFTOPS

PARKING

B-4 a B-9

C
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METRO 
STATION

BIKE STATION
BO
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CONVENIENCE 
MARKET

FOOD 
MARKET

CREATIVE 
INDUSTRIES
MARKET

STATION LEVEL

STREET LEVEL

PLAZA LEVEL PLAZA 

& GREEN 

SPACE

C I T Y  
I N T E G R A T I O N

N E I G H B O R H O O D
I N T E R A C T I O N

METRO CONNECTION

METRO STATION

BIKE STATION

STREET RETAIL

PROMENADES & GROUND PLAZAS

URBAN PLAZA & GREEN SPACES

URBAN MARKET

CREATIVE INDUSTRIES

GASTRONOMIC DESTINATION

OFFICE SPACE

COWORK

F U L L  I N T E G R A T I O N  C O N C E P T
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V I S I O N  /  R E A L I T Y

MUT  
An urban campus that
provides a complete 
ecosystem of spaces
& programs to fit the
needs of the modern
company.
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Workspaces designed
to enhace communities
& add value to
people’s lives.



S U W A Y  H A L L  &  M A R K E T  F A C A D E
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B 2  M A R K E T
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MUT  / Mercado Urbano Tobalaba
M U T

V I S I O N  /  R E A L I T Y B 1  B I K E  H U B
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MUT  / Mercado Urbano Tobalaba
M U T

V I S I O N  /  R E A L I T Y E N C O M E N D E R O S  P L A Z A
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MUT  / Mercado Urbano Tobalaba
M U T

V I S I O N  /  R E A L I T Y
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E N C O M E N D E R O S  P L A Z A



MUT  / Mercado Urbano Tobalaba
M U T

V I S I O N  /  R E A L I T Y A P O Q U I N D O  A V E N U E
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MUT  / Mercado Urbano Tobalaba
M U T

V I S I O N  /  R E A L I T Y M A R K E T  G A R D E N
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M A R K E T  G A R D E N



M A R K E T  G A R D E N
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MUT  / Mercado Urbano Tobalaba
M U T

V I S I O N  /  R E A L I T Y T O W E R  4   |   O F F I C E  H O M E
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W H A T S  N E X T …

R E C O N V E R S I O N  O F  A  L A N D M A R K
I M P R O V E  T H E  S H A R E D  E X P E R I E N C E  O F  U R B A N  L I F E  
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Existing Building
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Downtown Landmark Reconversion

M E R C A D O  S A N  I S I D R O
E X E C U T I V E  B R I E F

45,000 m² Gross Leasable Area

13,000 m² Retail
17,000 m² Office
15,000 m² Residencial

450 un Parking
500 un Bike parking
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Downtown Retrofit | Historic Building

M E R C A D O  S A N  I S I D R O
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